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1. Wyzowl, Video Marketing Statistics 2021
2. Verizon Media, Make noise with the right digital video captioning
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3. World Health Organization, Deafness and hearing loss, March 2021
4. CSA Research, Can’t Read, Won’t Buy — B2C, June 2020



https://www.rws.com/kr/global-marketing/video-subtitling/
http://www.rws.com/kr/subtitling/contact
https://www.rws.com/kr/

